
  
 This Land is Our Land 



Heritage Area Best Practices 

• Community revitalization 

• Cultural & natural resource conservation  

• Historic preservation 

• Stewardship building 

• Economic development 

• Education & authentic interpretation 

• Recreation 

 

 

 





NHA’s - Economic Impact 

• NHA’s leverage $5.50 for every $1 invested 
(Source: NPS) 

• 118 million travelers participate in cultural & 
heritage activities/ $192 M annually (Travel Industry Assoc)  

• Cultural & Heritage Visitors: 

  -Stay longer: 4.7 nights vs. 3.4 nights 

     -Spend more: $994 vs. $611 per trip  
                 (Mandala Research) 

 

 



Atchafalaya National Heritage Area 

• State heritage area since 1997 

• National designation in  2006 

• Housed in Office of Lt. Governor, CRT 

• 14 Commissioners, one from each parish 

• Over 10,000 square miles 

• Roughly the size of Massachusettes 

 

 

 



ANHA - Geographic Boundaries 

 

 



   

 

 

 

 

 



ANHA - Structure 

• Locally appointed Commission 

• National Park Service program – partner with 
National Parks 

• Partner with NGO’s and other government 
agencies 

• Housed under Dept. Culture, Recreation & 
Tourism 

 

 

 



ANHA – How we Function within the State 

 

• Triages resources to parishes and State Depts. 

 

• Builds pride & capacity in rural communities 

 

• Unifies parishes as a region 

 

• Advances the State’s goals 

 

 



Rural Community Exhibit Placement  

• Traveling Voices of Atchafalaya Exhibit 

- 11 placements in 13 months 

- One-way transportation plan, minimal 
space requirement 

Natural resource photography exhibit in 
Baton Rouge 

• Coming:  2 small-community resource exhibits 
in Baton Rouge 



Voices of Atchafalaya Exhibit 

       Traveling Exhibit 



     

 



The Bridge Collection Exhibit 

     

 



State Tax Credit Program 

Sustains cottage industries that support cultural 
or natural resources of the area: 

– Artists 

– Canoe & kayak rentals 

– Swamp tour operators 

– Campgrounds 

– Music instrument makers 

– Crawfish harvesters 



State Tax Credit Program 



Past & Current Projects 

• Management Plan – 10/15 year direction 

• Maps 

• Bayou Teche Paddling Trail planning 

• Website 

• Signs 

• Experience Atchafalaya Days 



Past & Current Projects 

• Management Plan – 10/15 year direction 

• Maps 

• Bayou Teche Paddling Trail planning 

• Website 

• Signs 

• Experience Atchafalaya Days 

• Branding campaign 



Branding Campaign 

• America’s Foreign Country 

 

• Video – brand statement used as script 

 

• Today Show spinoff 

 

 

     
 

 

 







Management Plan Project Themes 

• Survival 

 

• History and cultures 

 

• Traditions and lifeways 

 

• The land, swamp, coast and other natural 
resources 

 

 

 

 

 

 

 



Future Projects 

• Connect areas by theme (trails, themes) 

 

•  Build capacity 

 

• Leverage funding and other support 



Information 
www.atchafalaya.org  

  Debra Credeur 
dcredeur@crt.la.gov    

225.219.0768 
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